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TOURISM IN DIRECT INCOME FOR STATE

sale/jz/rb
12-2-75
state + cs +

MISSOULA-"The wood products industry is estimated to have created $81 million in direct income
to Montana in 1971, or almost

2~

times the direct income of $33 million generated by

tourism," report Paul E. Polzin and Dennis L. Schweitzer in their article, "Tourism or
Timber?," in the autumn issue of the Montana Business Quarterly, published Monday, Dec. 1,
by the Bureau of Business and Economic Research (BBER) at the University of Montana, Missoula.
Polzin, research associate at the BBER, and Schweitzer, principal economist and project
leader for economics research, Intermountain Station, Forestry Sciences Laboratory, Missoula,
point out that tourism and timber harvesting are sometimes viewed as competing uses of
Montana's forest lands, but trade-offs are not simple; v1ood products and tourist jobs are
filled by different people with different skills.
"The average wood products employee can be described as male, earning about $8,300 in
wages in 1971, and working for most of the year.

In contrast, the typical employee serving

tourists is more likely to be female, earning about one-half to two-thirds of that salary
in 1971, and working fewer weeks per year and fewer hours per week,'' the economists state.
"Only a portion of the dollars spent by tourists ends up in the pockets of Montanans,
and the size of that portion depends on how the dollars are spent," say Polzin and Schweitzer.
"For each dollar spent in hotels, 39 cents was retained by Montanans as personal
earnings; but for each dollar spent in food stores, only 10 cents went into the pockets of
residents.

In general, businesses such as lodging places and auto repair shops, which

provide personal services, have higher earnings per dollar of receipts than food stores,
sporting goods stores, or other firms which primarily sell goods produced elsewhere and
imported into Montana."
• more -
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The authors conclude that the average dollar spent by nonresident tourists yields
22 cents in direct income to Montanans.
Campers are the least profitable segment of the tourist industry, according to Polzin
and Schweitzer.

"For each dollar spent by campers, about 17 cents is retained by Montanans,

almost one-fourth less than for all visitors."
Polzin and Schweitzer emphasize that tourism is important to Montana's economy, but
that it would require a very large increase in the number of visitors and tourist expenditures
to have a significant additional impact.

The authors calculate that roughly 4,260 average

tourists must spend about $170,000 to generate the same direct income as that resulting from
the harvesting and processing of 1 million board feet of timber.
!n preparing their article for the quarterly, the two authors used the latest available
fig'Jres for the wood products and tourism industries in Montana.
Other articles in the current issue of the Montana Business Quarterly are: "Potential
Uses for

t~ood

Residues in the Northern Rocky Mountain Region," by Richard P. Wi thycombe,

assistant professor of management in the School of Business Administration at the University
of Montana, and "To Buy or to Lease?," by Howard L. Puckett, assistant professor of finance
in the UM School of Business Administration.
The quarterly may be purchased for $1 per copy from the Associated Students' Store at
the University of Nontana or by subscription from the Bureau of Business and Economic
Research at the University of Montana, Missoula, l•lont. 59801.
Joyce D. Zacek is editor of the Montana Business Quarterly for the BBER.
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